
SUSTAINABLE 
TOURISM TRENDS 
TO WATCH IN 
2023 

1s
t 

Fl
oo

r, 
P

ro
cm

u
ra

-P
ri

ca
, 

Sp
or

ts
 R

d
, N

ai
ro

b
i

W
W

W
.S

T
T

A
K

E
N

Y
A

.O
R

G



.in 2022, sustainable tourism continued its focus on Covid-19 pandemic and Climate
Change and the need to have a resilient and inclusive sector going forward. The Covid-19
pandemic shaped the rethinking of tourism, especially on how people would like to move
and experience places, how host communities would like to interact with tourism, and how
destinations and businesses are unprepared for the changes. The Covid-19 pandemic also
revealed vulnerabilities of the tourism sector to cope with sudden and complex change
which would do the sector no good in a fast-changing climate. Climate change was seen as
the biggest threat to tourism, humanity, and the planet way before the Covid-19 pandemic.
The Covid-19 pandemic amplified this concern among travellers’, tourism planners, and the
few tourism businesses and destinations that were conscious and were doing something
about it.  

What we have learned from the Covid-19 pandemic reset on tourism and the ever-growing
climate change threats is that there fast-growing shift from business as usual to business
unusual and which not many destinations and businesses are prepared for. The year 2023
is likely to be the tipping point for tourism businesses and destinations that are not ready
to make this shift.  

Sustainability is now without a doubt at the heart of every forward-thinking traveller,
destination planners and business. Industry and business models will continue to be
shaped by sustainable toupeerism in 2023. Any destination growth strategy that disregards
sustainability, in our opinion, is likely to see a downturn during the ensuing years. 

Here is our forecast of 10 (ten) trends in sustainable tourism to watch in 2023. 

1. The discussions on equity, inclusion, and diversity that resurfaced during the pandemic
in 2020/2021 will be expanded to include tourism value chains. The emphasis will be on
transparency and breaking down barriers to make value chains more democratic. 

2. To adapt to system disruptions brought on by the epidemic and the shifting economic
landscape, the sector will rethink conventional jobs and invest in training the current
workforce in adaptive knowledge and skills. The need to reskill labour is a global need. The
World Economic Forum projects that by 2025, 50% of the world's workforce will require
reskilling. As a result, accelerated skill-building programs will be necessary. 

3. Tourism companies and destinations will step up action against climate change with
potentially more funding and attention given to the Glasgow Declaration on Climate
Action. Decarbonization will be prioritized, with the potential emergence of new tourism
organizations to fill every conceivable vacuum. This is likely to resemble the early days of
sustainable tourism certification in the industry. 

4. Led by academia, there will be renewed attention on culture and heritage tourism from
the legitimacy lens. Attention will be on museums that hold foreign items with contested
ownership. Precedence has been set on repatriation of ‘stolen’ heritage but demands for
reparations continue. Eyes are on UNESCO for guidance, however individual museums
need to respond 

5. Ethical marketing will receive renewed attention as an integral part of sustainable
tourism development. As such, the commitment of Destination Marketing Organizations
(DMOs) to sustainable tourism will be emphasized. Travelers are more aware of
greenwashing and alert to it and will not be easily misinformed. 



6. Media will play a catalytic role in responsible travel by dissecting the idea of sustainability
and showing how it manifests in goods and services. The focus that mainstream media has
placed on sustainability in tourism through special reporting during the pandemic, will
help this media role. Travel writers will be called out for greenwashing if they promote
locations without holding them up to sustainable standards.

7. The consumer will be held accountable. Destinations will take the lead in this, as
evidenced by the creation of pledges for responsible travellers. Customers, on the other
hand, will demand accountability from providers. Through social media platforms that
make it easier to share experiences in real-time, their voices will be magnified.

8. There will still be a focus on domestic travel. Economic trends, marketing efforts, and
residual health issues from the pandemic will be the driving forces behind this.

9. Travel will become more accessible as it adapts to become more responsive and
accommodate changes in work life from threats like COVID19 pandemic, climate change,
and sustainable development goals. In Africa, a combination of technology, and a growing
middle class, will make travel more accessible to many. 

10. Overtourism will be revisited. Discussions on the impacts of over tourism on
destinations, cultures, and heritage that were put on hold by the COVID-19 pandemic will
resurface as rebound travel and rush to see places before another pandemic overwhelms
places. It is time to highlight the responsibility issues raised in the documentary film ‘The
Last Tourist’ 

   


